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        Traditional or Non-tradition Gender Roles in Advertising
Today, we can see sexuality on the cover of many magazines, newspapers, and advertisings. We can see lots of female making sexual pose on the covers. Men have lots of muscles on their bodies. Our young teenagers are crazy about these models on the cover because now teenagers believe that that’s their “ways of being” males and females. Why do young people think that is a good way of being cool teenagers? The reason is models and super stars are sending lots of sexual messages to our people. For example; females must have a skinny body and a pair of nice breasts, just like some super star, Paris Hilton. And males have to be tough and strong, just like the sport star and singer, Kobe Bryant and Fifty Cent. That’s the dream body size for young teenagers now.

David Beckham is a handsome white man, who is a professional soccer player on England’s soccer team. He is not only the soccer leader on the team; he also is a super model. He has advertising with the Nike Company. This promotion is selling a pair of soccer shoes. David is making a pose ready to kick the soccer ball. His heroic bearing is cool and tough. The background of the picture is members of a female cheering squad. Girls wear uniforms and their bodies are sexy. They are smiling at him. This picture is the stigmatization of traditional gender roles; males always do things that are manly, focus, and important. Females do things that are feminine. I believe young people will like this advertising; females like David because he is handsome, tough, and masculine, and males like him because young people believe that he is the example of a successful man. In this case, it lets me receive a message. When the advertising is selling this pair of new shoes, it also is selling David’s masculine.

 The status of males is more dominant than females. Therefore, they are sending a very clear message to males about how to become more masculine and how to catch girls’ attentions. 

 Calvin Klein is a famous clothes store in America. Their clothes are nice and good quality, but their promotions are seriously sexual. One of the advertisements is very unforgettable. There is one beautiful young female and one strong male in the picture. The male model lies on the table and the female model lies on his body. They are naked and the only things they have on are jeans. The guy holds her breasts and their faces look wild, orgasmic, and enraptured (Face is like having sex). This advertising is sending a very strong sexual message to me. They are trying to sell jeans for both males and females, but the promotion is selling their bodies and sexuality, too. Ladies and gentlemen want to wear those jeans like they have on; American people focus on these pictures and they think that’s cool. Males want to be masculine just like that male model, and females want to become that female model who is very sexy, and who can catch males’ attention all the time. Girls like to look sexy men like it.
When I was looking for some pictures on Google.com one day, I found a very special cover girl. It is a white and black picture. A girl wears a bra and underwear. She tries urinating in men’s room. She faces the urinal and opens her legs. And there are some words on side, “She is a boy, Tomboy!” I can image that she is going to urinate by standing up, just like the male. For now teenagers in America, especially females, we can see many notions of gender polarization depicted in the advertisements. Females are against the gender roles; they dress up like boys and they pose like boys, too. They deviate from society’s gender norms. In this picture that I saw, it shows me that she has a female body, but her action is like a boy.  I can’t see anything feminine about his girl, except her bra and underwear. Today, some females dress up like boys; they think being a male is better than female because males are the dominant.
 If I have to compare about American and Chinese advertisements, they are like a very colorful paint and a white and black paint. Perhaps, I have a different culture to American teenagers or I only live in America for a short time. Every time I see these sexual advertisements, I feel very embarrassed and uncomfortable; maybe I am a country boy, who was from China, my culture is very traditional. I even saw advertisements like that as wild, crazy, and non-traditional before. The advertisements in China are traditional and unchanged; they only show people what they are going to sell and models are always old style—same pose, smile, and traditional.
They open my eyes, and I also realize males are dominant in American society from American advertisements. Typical males do things like outdoor work, supporting their families, and being the decision makers. Typical females do things like washing dishes, taking care of children and husbands, and doing some housework. But some females are against gender roles; they want to be equal to males and they push their personalities to be stronger. They don’t dress up like typical ladies. They like to do things that males can do. As this century progress, males are still leading in most areas of society, but women are working toward equality.
